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TexHo10rnu UMHIKMEHKHHIA B NPOJABHKEHUH OpeHaa

This is article contains the information about the technologies of imagemaking. One of the

most popular technology of imagemaking is the celebrity marketing.

HNmumk B oTHOLIEHNN OpeHIa UrpaeT HE MEHBIIYIO POJIb, YeM UMUK ITyOJIHMYHON EPCOHBI.
Benp kimroueBbiMu OapbepamMu Ha OOJBIIMHCTBE PHIHKOB CEHYAC SIBIISIFOTCS KOHKYPEHLIUS U BBICOKAS
creneHb audpdepeHunammu npoaykKuui. UToObl BBIENUTH CBOH MPOAYKT, BAKHO HE TOJBKO
NPOBECTH OPEHAMHT, MHANBHAYAJIH3UPOBAaTh OPEHA, HO M CO3[aTh €ro MMHIK. llepBOHAYaIbHO
CO3aHHBIH HCKyCcCTBEHHO ¢ mnomombo CMM u Menua, HO MNOAJEp:KaHHBIA peabHbIMU
MOKa3aTelsIMU MPOAYKTa, CO BPEMEHEM OH NPEBPATUTCS B pPENyTalUi0 — 3aj]0r YCIELIHOCTU
moboro OpeHna. EMuHOXKIBI CO3MaB UMUK, KOMIIAHUH TPHAETCS €ro MOANEP’KUBATh, OJHAKO
'HOKOCTb W JIETKOCTb BIIMSIHUS Ha HEro JAEJaT UMUK YAOOHBIM U YHHBEPCAIbHBIM CPEICTBOM
BO3JICUCTBUS Ha LEICBYIO ayauropuio [1].

OnHOM U3 MONYJSAPHBIX U YCHEIIHO NPUMEHSAEMbIX TEXHOJIOTUNH UMUJKMENKHUHIA SBJISETCS
ceneOpUTH MAapKETUHI — TPUBJICYCHHE 3HAMEHUTOCTEH W JHUAEPOB  MHEHMH B KadecTBe
TpeHacerTepoB. K ero mpeumylnecrBam cjenyeT OTHECTH pacliMpeHHe LeNeBOH ayIuTopuu
Onaronapst MIOKJIOHHUKAM 3Be3/1bl, OOJBINYI0 Y3HABAEMOCTh MAPKH 33 CUET U3BECTHOCTH «3BE3JIbD»,
NPOBENEHUE MapauIesiell ¢ MOJIOKUTEIbHBIM UMHIKEM cenedputh. B To ke Bpems cenebpuru map-
KeTUHI He BCerjga MpUMEHsieTcs ycnemHo. IIpuunHbl TOMy — MepeHeceHue OTpHULATENbHBIX
U3MEHEHUH B pEeNyTalMi0 3Be3Abl M3-32 MapKH, HECOOTBETCTBHE KJacca 3Be3Abl U MPOAYKTA,
3aTMeBaHUe OpeHAa WHANBUAYAIbHOCTBIO 3HAMEHUTOCTH[2].

B Benapycu ceneOputu MapKETHHT BIIOJIHE YCIEIITHO UCTIONB3YETCs] TAKUMH OpeHIaMH, KaKk
«JImpexuity, «Mapa», «benrocctpax» u ap. IlonokUTeNbHON TEHAEHLMEN CTAHOBUTCA TO, YTO
KOMITAaHUH B MMUDKMEHKHUHIe OOpaIlaroTCs He TOJNBKO K 3apyOeKHbIM, HO U K OTE€YEeCTBEHHBIM
3Be3gam (Makcum MupHsiid, Jlrocs Jlymuk, [Tonuaa Cmonosa u ap.). MccnenoBanus MOKa3bIBAOT,
YTO MPHU 3TOM HauOOoJblIee MPENNOYTEHHE OTAAETCSl CIOPTCMEHAM, 3aTeM HAYT HUCIIOIHUTEIH,
MOCJIe HUX aKTepbl U TeJieBeaAyLIHe.

B pamkax wmccienoBaHuS NIPUMEHEHHMs CEIEOpPUTH  MAapKETHHTa  HCIMOJb30BaJIOChH
npoBeaeHue (HOKyC-rpymm mo orneHke 3p(HEeKTUBHOCTH MMUIDKEBBIX KammaHwii Life:) ¢ yyactuem
romopucta B. ['anpirnaa, co3gaBiiero HECKOJIbKO PEKJIAMHBIX MEPCOHAXKEN.

Doxkyc-rpynibl MOKa3aau CAEAYIOLIUE Ppe3yJIbTaThl: LejieBas ayAUTOPUs B LIEJIOM OTHECIACh
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K UMUKEBbIM KaMmmaHusM Life:) TmoJoKUTeapHO, TOCTATOYHO BBICOKO OLIEHHB HZCK0 M 3aIyMKY,
TAK)K€ YYaCTHMKH OTMETHMJIM COOTBETCTBHE HMHJIKA TPHUBJICUEHHONW 3HAMEHHTOCTH HMHUJIKY,
BBICTPaNBa€MOMYy  KOMMaHHEH. Bocmonmp3oBaBIIMCHE  METOAOM  CBOOOAHBIX  ACCOLIMALIHIA,
ompammnBaeMbieB (POKyC-rpymnmax OTMETHIIM, YTO MOJIOJON W pasBHBarollelics kommnanum Life:)
MOJXOIUT MONOOPaHHBIH MMHIKEBBIMUA KaMIIAHMSIMUA 00pa3, KOTOPBIH, B CBOIO OYepenb, XOPOLIO
3aIIOMHHAETCS], C JIETKOCTBIO Y3HAETCS M BBI3bIBACT MOJOXKHUTEIbHBIE SMOLMH. BbIIENIeHHbIE B
pe3yJbTaTe OLEHKHU HEAOCTATKH, B YACTHOCTU HEKOTOpAs HAaBSI3UMBOCTb U MPHUENAEMOCTh 00pasa,
MOXXHO OTHECTH K H3JepXKKaM HCIOJb30BAHUS IOMOPAa B PEKJIAMHBIX KaMIAHHSX, KOTOPbBIE
HEM3MEHHO MMPUCYTCTBYIOT, OJHAKO HE NMEIOT OOJBIIOrO BIMSHUS HA KOHEUHBINH Pe3yJIbTar.

Takum 00pa3oM, TEXHOJOTUH HUMHIDKMEHKHHIAa TOCTATOYHO XOPOLIO Pa3BUTBl B TAKHX
OTpacisix, Kak CIOPTHBHAs, IPOWU3BOACTBO OAESKABl U OOYBH, KOCMETHYECKHE CPEICTBa,
JIEKapCTBEHHbIE TpenapaTbl U MPUMEHSIOTCS JOBOJIbLHO MMpoko. K ocobeHHoCTM Oenopycckoro
ceneOpUTH  MapKETUHTa CJIEeOyeT OTHECTH BO3PACTaHHE MOMYJSIPHOCTH  HCIOJIB30BAHUS
OTEYECTBEHHBIX 3BE€3]] B MMH)KEBBIX KAMIIAHHMSX U B IIEJIOM PACLIMPEHHE HCIOJB30BAHUS HTOH
TEXHOJIOTUM HMMHUJIKMEHKHHra Kak CPeICTBa BIMSHHUS Ha IIEJeBYIO ayauTopuro. Haspesaer He-
00xoanMocTh OoJiee TOYHOH OLEHKH 3((PEeKTMBHOCTH HCMONB30BAHUS CEIEOPUTH MAapKETHUHra H
€ro MPEeNMYINEeCTB, a TAK)XKE YCHEIHOCTH €ro MPUMEHEHHsI yTeM aHaJu3a COOTBETCTBHSI UMUKA
NPUBJIEKAEMOI 3HAMEHUTOCTH UMHUJIKY OpeH/Ia M U€TKOTO ONPENeIeHUs LeJiel U 3a71a4 UMHKEBOH
KaMIIaHHUH.
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